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P R O J E C T :

R u b E n  F E R n a n d E z  b R a n d  I d E n T I T Y
 

Proposal for a rebrand

H E R E  T H E Y  a R E

T H E  C H a n G E S 

Ruben is a UX/UI and Visual Designer living in 

Denver who will be graduating in May 2015.

The goal for this project is to finish up and polish 

the existing process focused portfolio. Overall 

the brand is consistent and strong reguarding the 

visual design elements.

Ruben needs to plug in some holes on the website 

with assets and give the site and overall polishing.

- The addition of more process photos and 

explaination of your process.

- The Instagram connection is an awesome 

element on your website that documents your 

process and ongoings in real time. Getting 

the Instagram populated with some even more 

process shots will make it more relavent in 

support of your site.

- A final printed resume and business cards, 

printed with the specifications you are looking for 

will help strengthen the brands tangible power 

and have you ready for interviews.

- The creation of a leave behind that can stand up 

to the dish washer and/or another idea.

With these element I feel the brand package 

will not only be complete but be reach its goals 

of delivering sexy assets and a process focused 

portfolio.
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M Y  T H O u G H T S

T H E  a d d I T I O n S 

First things first, my site needs some tuning up. 

Here is a list of items that I plan on implementing

• The addition of process photos as per layout 

on portfolio pages.

• More process photos for the social link on site.

• Optimization for phone.

• Adjust nav on blog to match site so it feels 

connected.

• Implement coffee and branding throughout 

site. I.e. coffee counter (animation)

• Implement awards and honorable mentions on 

home page.

Second, I need to get my stationary printed.

• Perfect font sizes for print

• Send cards to print

• Print resume on quality paper

• **Get mug printed on.

P R I C E  E S T I M a T E
 

All Prices and estimations are based off of the hourly rate of $65. Prices and dates are subject to change.

Web site

Print collateral

Print budget

total

T a s k T i m e p r i c e

16

8

24

$1040

$520

$200

$1760
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