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Proposal for the templates

M Y  T H O U G H T S

T H E  O B J E C T I V E 

The primary objective of this project is to 

develop an effective and  dynamic layout that 

will demonstrate my process throughout thesis. 

My main goal is that it is chronological and 

process intensive in that it documents step by 

step my overall project from conceptualization to 

completion. 
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